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reziume

turizmis warmatebiT ganviTareba mWi­

drod kavSirSia mTlianad qveynis,  teri­

toriuli subieqtebis, anu rogorc ityvian 

misi regionebis da bolos ekonomikis su­

bieqtebis socialur-ekonomikur mdgrado­

basTan da maT Semdgom winsvlasTan.

turizmis mniSvneloba uSualod ekono­

mikaze turizmis pirdapiri da iribi gav­

leniT Semoifargleba. aq gxvdeba Zalian 

saintereso mocemuloba: Tu ekonomika­

ze turizmis piradapiri gavlena ama Tu 

im zomis xarisxis utyuarobiT moqmed 

erovnul angariSebis farglebSi aisaxeba 

da SemdgomSi gaiTvaliswineba, am dros ki 

ekonomikaze turizmis iribi gavlena ra­

oden gasakviri ar unda iyos igi, arc ki 

aanalizdeba, arada ekonomikaze turizmis 

irib gavlenas udidesi mniSvneloba aqvs.

sakvanZo sityvebi: turizmi, global­

izacia, ekonomika, mdgradi ganviTareba, in­

vesticiebi, saxelmwifo regulireba.

turizmi ekonomikis arasawarmoo sfe­

ros ekonomikis dargia. aq moqmedi firmebi 

da sawarmoebi (organizaciebi) turistebis 

moTxovnebs materialuri da aramaterial­

uri momsaxurebiT akmayofileben. tur­

izmis produqcia es aris kompleqsuri 

momsaxureba, sadac Tavmoyrili da gaer­

Tianebuli aris urTierT dakavSirebuli 

transportis, sastumro meurneobis, vaWro­

bis (maT Soris kvebis sferos) eqskursiebis, 

kulturul- sanaxaoebrivi, sportuli, say­

ofacxovrebo-yofiTi, samkurnalo- gam­

ajansaRebeli da sxv. mimarTulebiT mo­

qmedi dawesebulebebis da sawarmoebis 

momsaxureba.
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stu-s doqtoranti

turizmis industriis 

roli saqarTvelos ekonomikis           

ganviTarebaSi

turizmi aris msoflios mravali qvey­

nisTvis Semosavlis erT-erTi mTavari wya­

ro. kerZod, turizmi qveynebis 83%-Tvis Se­

mosavlis 5 ZiriTadi wyarodan erT-erTi 

aris, xolo qveynebis 38%-Tvis Semosavlis 

mTavari wyaroa. aqve unda mivaniSnoT, rom 

turizmis sferoSi 1998 wels dasaqmebuli 

iyo 115 milioni adamiani, xolo 2020 wels 

ki aq dasaqmebulTa ricxva 550 milions mi­

aRwia.*

dReisaTvis msoflioSi turizmi sxva­

dasxva qveyanaSi araTanabrad aris ganvi­

Tarebuli. rogorc wesi turistebi miemg­

zavrebian ekonomikuri ganviTarebuli 

qveynebidan. am qveynebs msoflio turis­

tuli organizaciis terminologiiT tur­

istebis mimwodeblebad moixseniebs. am sax­

is Tu rangis saxelmwifoebs miakuTvneben 

swored im saxelmwifoebs, romelTa moqa­

laqeebis sazRvargareT gamgzavrebulTa 

ricxvis wili 10%-s aRemateba. marTalia 

aseTi qveynebis ricxvi bevri ar aris, ma­

gram Zalian saintereso realobasTan 

gvaqvs saqme. aRniSnuli qveynebis ricxvi 

daaxloebiT 16-20 aris, magram maTi ricxvi 

permanentulad da Tanabarzomierad izr­

deba. metic kovid-krizisamde da saerTod 

ekonomikur dasavleT evropis, Crdilo 

amerikis qveynebis da iaponiis garda ga­

moCnda zogierTi aRmosavleT azis

qveynebi, sparseTis yuris qveynebi. maT 

adgils ikavebs is axali qveynebi, romleb­

mac ganviTarebis seriozul tempebs miaR­
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wies; esenia CineTi, koreis respublika, sin­

gapuri da a.S.

zemoT aRniSnuli realoba erT Zalian 

saintereso mocemulobas ayalibebs. ker­

Zod, turistebis momwodebeli ZiriTadi 

qveynebi aseve turistebis mimReb ZiriTad 

qveynebs warmoadges. maSasadame, turistebis 

ZiriTadi nakadi im qveynebs stumroben, 

saidanac yvelaze meti odenobis turiste­

bi gamodian sxvagan samogzaurod. aq saint­

eresoa kidev erTi momenti - kerZod, am na­

kadis gansazRvruli nawili ganviTarebad 

qveynebSi midis samogzaurod, maSin roca am 

tipis ganviTarebad qveynebidan wamomavali 

turistebi piriqiT mcirericxovanni arian.

zemoT warmodgenili saerTo mocemu­

lobis gaTvaliswinebiT sayuradReboa is 

realoba rac aris da warmoCindeba saqarT­

velos ekonomikis ganviTarebaSi turizmis 

industriis adgilze da rolze. am mizniT 

mokled gadmovcemT Cvens mosazrebas.

turistuli industria ekonomikuri 

mecnierebis dainteresebis obieqti misi   

socialur-ekonomikuri	 da	 polite ­

konomikuri niSnulis damsaxurebiT xdeba. 

swored am miznamimarTebiT unda mivaniS­

noT, rom igi aris sruliad tevadi ekono­

mikuri kategoria, romelic asaxavs mTli­

anad qveynis ekonomikis sistemaSi moqmedi 

da erTmaneTTan mWidrod dakavSirebuli 

dargebisa da sferoebis funqcionaluri 

erTobas. amasTan turistuli industria 

Tavisi saintereso realobas afiqsireba 

da sakmaod mgrZnobiare niSnuls aerTia­

nebs:  kerZod,  aq gxvdeba produqtis „Sesa­

Zleblobis fasi“ romelic alternatiuli 

Rirebulebis Sedegad yalibdeba. „Sesa­

Zleblobis fasi“ potenciur amonagebs 

ukeTebs provocirebas. am mocemulo­

bas emateba turiszmis industriis ori 

struqturuli done: makro done, sadac 

erTmTlian ekonomikasaTan kavSirSi jdeba  

turistuli  industia,  da  mikro  done,  

sadac  uSualod  am industriis subieqte­

bi da momxmareblebi socilur-ekonomikr 

sivrceSi gadaejaWvebian.

am saintereso mocemulobas Tanmosdevs 

turizmis industriis ekonomikaze zemoq­

medebis multiplikaciuri efeqti, anu ro­

goc ucxour literaturaSi mianiSneben 

Multiplier Effect. es daSveba ki tur­

istuli bazris funqcionirebis fonze da 

misi meSveobiT mimdinareobs. es turistuli 

bazri turistuli momsaxurebis mwarmoe­

belTa da am momsaxurebis momxmarebelTa 

Soris gacvlis meSveobiT Zalze specifi­

kur urTierTobas warmoSobs; Semdeg es 

urTierToba srulad formirdeba turis­

tuli bazris ekonomikur kategoriad.

turizmis industria mravalwaxnagova­

nia - es mocemuloba naTlad sCans misi 

rogorc ekonomikuri kategoriis gadasaxe­

didan, anu Teoriuli kuTxiT, aseve praq­

tikis anu realobis sivrceSi. am ukanask­

neli pirobis daTqmis azriT sayuradReboa, 

uTuod unda gamovyoT turizmis indust­

riis seqtorebi. es seqtorebi turizmis in­

dustriis mdgenelebi arian da sabolood 

turizmis ekonomikis ganviTarebis erTgvar 

berketebadac ki gamodian. aq sayuradReboa 

gaeros msoflio turizmis organizaciis 

zedamxedvelobiT da uSualo kontroliT 

ganxorcielebuli 1991 wels msoflio tur­

izmis organizaciis „otavis mogzaurobis 

da turizmis statistikis konferenciaze“ 

moyvanili, SemuSavebuli da dafiqsirebu­

li zogadad turizmis industriis erTg­

vari segmentacia seqtorebad. SemdegSi ki 

am zogadi miniSnebis fonze turizmis dar­

gis mklevarebma wamoswies da aqcentireba 

gaakeTes turizmis industriis seqtoreb­

ze. aq sainteresoa k.kuperis, j.fletCeris, 

d. Jilbertis pozicia, sadac warmoCinda 

turizmis industriis aqtualuri seqtore­

bi.* swored es seqtorebi saboloo jamSi 

pirdapir Tu iribad „kisruloben“ tur­

izmis industriis rogorc dadebiT ise 

uaryofiT daSvebebs qveynis ekonomikaSi.

* g. bregaZe. turizmis ganviTarebis ekonomi­
kuri politikis formirebis prioritetebi. ekono­
mikis doqtoris akademiuri xarisxis mosapoveb­
lad warmodgenili sadisertacio naSromi. gv. 11. 
Tbilisi 2018

investiciebi da inovaciebi



82socialuri ekonomika
XXI saukunis aqtualuri problemebi. № 3-4.  2022

	y transportireba, anu turistul adgi­

lamde miRwevis saSualeba.

	y ganTavseba, anu komerciuli er­

Teulebis seqtori

	y 	RirseSesaniSnaobebi - dasvenebis yve­

laze arsebiTi da seqtoruli sa­

xis komponenti dawyebuli bunebrivi 

resursebiT da Tematuri parkiT Tu 

golfis moednebiT, muzeumebiT da xe­

lovnebis galeriiT, kulturuli mem­

kvidreobis ZeglebiT damTavrebuli

	y 	Suamavlebi, anu is subieqtebis urT­

ierTobis sivrce, sadac turistuli 

produqtebis biTumad movaWre da sa­

calod movaWre saboloo produqtis 

momxmarebelTan kavSirSi Sedian.

yovelive zemoT aRniSnuli yvela dain­

teresebul mkvlevars Tu praqtikos pirs 

aiZulebs gaacnobieros moTxovnis mocemu­

loba turizmSi. amasTan es piroba gadadis 

anu gaiSleba SezRuduli moTxovnis, faru­

li moTxovnis da moTxovnis ararsebobis 

mimarTulobebSi. iqedan gamomdinare rom 

vaRiarebT moTxovnis mocemulobas tur­

izmSi, maSin sruliad logikurad mivdivaT 

am sferos miwodebis mxaresTan. am dros 

ki pirvel rigSi dgebian iseTi pirobebi, 

rogoric aris fasi, TviTRirebuleba, te­

qnologia, simartive, xarisxi da a.S.

dRes ucxour literaturaSi aqtiurad 

ganixileba turizmis ekonomikis efeqtis 

sakiTxebi. am mocemulobis winapiroba aris 

is realoba rom turizmi qveynebis umravle­

sobaSi ekonomikuri aqtivobis wanamZRvrad 

gamodis. metic, turizmi rogorc qveynis 

ekonomikis rogorc vertikalSi aseve hor­

izontalSi pirdapiri da arapirdapiri 

ekonomikuri efeqtis momtani aris.

turizmis ekonomikuri ganviTarebis sa­

Sualebad moxsenieba da am saxis mocemu­

lobad aRiareba jer gasuli saukunis 90-

ian wlebidan momdinareobs. maSin turizms 

daekisra:

	y ekonomikis infra-struqturis ganvi­

Tarebis waxaliseba;

	y turizmis industriis mdgenelebis 

gazrda;

	y investiciebis mozidvis procesis 

provocireba rogorc qveynis SigniT 

ise ucxoeTidan;

	y turistuli produqtebis teqnologi­

is, aseve turistuli nou-haus gamar­

tiveba da metis ZaliT waxaliseba.

dRes msoflioSi turizmis ekonomi­

kuri efeqtis mimarT interesi sul ufro 

progresirebadi gaxda. am yovelives mizezi 

aris samuSao adgilebis,

anu dasaqmebis sakiTxisadmi dadebiTi 

damokidebuleba, aseve investiciidan mom­

dinare generirebuli Semosavlis mocemu­

loba da mTlian ekonomikaze kanonzomieri 

zogadi efeqti.

am mocemulobis moTxovna gverds ver 

auvlis iseT sakiTxebes rogoric aris 

turizmis pirveladi ekonomikuri efeqti 

da meoradi ekonomikuri efeqti. es ori sx­

vadasxva formis da Sinaarsis mqone efeqti 

wesiT uTuod yuradRebas imsaxurebs ro­

gorc Teoretikosebis mxridan aseve praq­

tikosi mklevarebis mxridan, ramdenadac 

efeqti turistuli danaxarjebTan kavSir­

Si imyofeba da isini biznesisTvis uTuod 

dainteresebis sferoa.

unda vaRiaroT rom rogorc turizmis 

pirveladi ekonomikuri efeqti da meoradi 

ekonomikuri efeqti realobaSi mastimuli­

rebeli efeqtis sistemiT gamodis. am moce­

mulobis gaTvaliswinebiT uTuod sayur­

adReboa mTliani ekonomikuri efeqtis 

gazomvis procedura; es ukanaskneli moq­

medeba ki ver ganxorcieldeba vizitore­

bis mier gaweuli danaxarjebis, momsaxure­

bis da servisebis fasebis, sagadasaxado 

da arasagadasaxado Semosavlebis kuTxiT 

danaxarjebis Taobaze zusti da detalu­

ri informaciis gareSe. arada swored am 

informaciis xelmisawvdomis gareSe am 

moTxovnis Sesruleba ver moxdeba. es sa­

SiSroeba realurad dgas saqarTveloSi, da 

qveynis mTavroba aqtiurad unda CaerTos 
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sarwmuno efeqtis kompleqsurad Secnobi­

saTvis.

mTlianobaSi es probleba Zalzed se­

riozulia, magram aseve sayuradReboa TviT 

is faqti rom turizmi rogorc gamocalka­

vebuli da damoukidebeli seqtori ar ar­

sebobs. am faqts yvela ucxoeli mklevari 

aRiarebs da isini am Cixidan gamosavals 

turizmTan asocirebuli sxvadasxva rangis 

seqtorebis - transportis, sastumros da 

a.S. analogiuri arxebis gverdiT fulis 

xarjvis sxva seqtorebzec unda moxdes 

yuradRebis aqcentireba. arada turizmTan 

ar asocirdeba danaxarjebi tansacmelze, 

saCuqarze da sakvebze, da Sedegad eseni 

ekonomikuri efeqtis sistemaSi arc Tu um­

niSvneloa.

gamodis rom saTanadod ver SevafasebT 

arsebul realobas, anu ekonomikur efeqts. 

aRniSnuli realoba uTuod unda miviCni­

oT turizmis industriis erT-erT metad 

sayuradRebo „Crdilovan“ mxared, romel­

ic efeqtis gazomvis, an masTan wvdomis re­

alobas ubralod zRudavs.

aRniSnuli mocemuloba naTlad 

migvaniSnebs, rom mxolod standartuli 

statistikuri resursebi da saerTo-saxel­

mwifoebrivi angariSebi turizmis ekono­

mikuri efeqtis Sefasebas ver „axerxebs“. 

aq erTgvar mxsnelad gamodis ekonomikis 

meoradi efeqtis modeli. aq am dros 

saxelmwifoebi, da maT Soris Cveni qveya­

na movaleni xdebian ekonomikuri efeqtis 

kvleva daukveTon da an mklevarTa Sroma 

gamoiyenon. am proceduram mTlianobaSi 

ucxoeli mklevarebis l.devidsonis da 

v. Seferis miniSnebis Tanaxmad Seqmnas 

Semdegi realoaba: SevigrZnoT is raRac 

magiuri procesi, romlis meoxebiT nebi­

smieri turistis erTi dolaris danaxar­

ji or an sam dolarad gadaiqces. aq uTu­

od sayuradReboa kidev erTi mocemuloba: 

mcire ekonomikur efeqts sruliad Sesa­

Zloa sarkiseburi politikuri efeqti mo­

hyves, rac mTlianobaSi yvela mimarTebiT 

miuRebeli aris. amitomac Cven veTanxme­

biT im qarTvel mklevarTa pozicias, rom­

lebic mianiSneben uTuod unda SemuSavdes 

ekonomikuri efeqtis gazomvis standarti, 

winaaRmdeg SemTxvevaSi xom gadaWarbebu­

li maCvenebeli saerTo saxelmwifoebrivi 

rangis Secdomebi ar iqnes mimoqcevaSi 

gaSvebuli.

turizmi saqarTveloSi ekonomikis 

mniSvnelovani dargia da momsaxurebis se­

qtorSi igi swrafad viTardeba. srulad 

SeiZleba iTqvas rom Cvens qveyanaSi tur­

izmi uxilav eqsportis status atarebs. 

amdenad, faqtia rom ucxoel mogzaurTa 

danaxarjebi did gavlenas axdens saqa­

rTvelos ekonomikaze da mis ekonomikur 

maCveneblebze. am ukanasknelis mimarTebiT 

unda mivaniSnoT rom turizmis udidesi 

mniSvneloba ekonomikis sagadamxado bal­

ansze. swored am sagadamxdelo balansis 

aqtivebis mxare warmoaCens saqarTvelos 

ekonomikis Semosavals ucxo qveynis moqa­

laqeebis, anu ararezidentebis mogzaure­

bidan; rac Seexeba sagadamxdelo balansis 

valdebulebis, anu pasivis mxares aq Cans 

saqarTvelos rezidentebis mier gaweul  

danaxarjebi  ucxoeTSi,  anu  maT  mier  

sazRvargareT  gaweuli

danaxarjebi. da roca Cven SevadarebT 

sagadamxdelo balansis orive mxares, aR­

moCndeba saerTo-saxelmwifoebrivi ekono­

mikis seriozuli odenobis dadebiT 

saldo; kerZod, saqarTvelos Semosaval­

ma ucxoeTis qveynis moqalaqeebis mier 

gaweul danaxarjebma, anu uSualod maTgan 

miRebulma Semosavalma 2021 wels Seadgi­

na 1.24  miliardi aSS dolari. am dros ki 

saqrTvelos rezidentebis mier ucxoeTSi 

mogzaurobis mizniT gaweulma daxarjma 

Seadgina 184.7  milioni aSS dolari. Tu 

pirvel SemTxvevaSi zrda iyo 129 %, maSin 

meore SemTxvevaSi zrda Seadgens 2.4  %-s. 

aq ukve naTlad sCans dadebiTi saldo 1.03 

mlr. aSS dolars. rac Seexeba 2022 wels, 

saerTaSoriso mogzaurobidan saqarTve­

los ekonomikam 3,517  mlrd aSS dolaris 

Semosavali miiRo.
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saqarTveloSi turizmis industrias 

dRes mTeli rigi problebi gaaCnia da maTi 

gadawyveta raRac doniT savsebiT SesaZle­

belia. daviwyoT Tundac imiT rom sayur­

adReboa miwodebuli momsaxurebis xarisxi, 

da Zalze sayuraReboa usafrTxoebis 

sakiTxi. es uakanaskneli kvlav upirveles 

amocanad rCeba, sxva SemTxvevaSi turisti 

siamovnebis erTian sivrceSi ver xvdeba da 

am sferoSi gaweuli Sroma da Cadebuli ka­

pitali araefeqtiani da uSedegoc ki rCeba.

roca saqarTveloSi turizmis indust­

riis problemebze vakeTebT aqcents, maSin 

yuradReba unda gadavitanoT im gzebze 

da mimarTulebebze, sadac ar aris saWiro 

didi kapitaldabandeba, magram adekvaturi 

saxis politika ki uciloblad saWiroa. 

aq ar unda dagvaviwydes aseve erTi Tun­

dac umniSvnelo mocemulobac: sul ufro 

rTuldeba momxmareblis yuradRebis mipy­

roba, rom ara axali faseuloba, axlis Se­

qmnis Tu Zvelis axleburad

„wakiTxvis“, anu gansxvavebuli formiT 

miwodebis aucilebloba sul ufro Zlier­

deba.

am  fonze  uTuod  sayuradReboa  qa­

rTuli  turistuli  industriis „naklo­

vani“ niSnulebis Secnoba. am kuTxiT Ta­

visi simwvaviT da mniSvnelobiT pirvel 

adgilze dgas turistul industriaSi 

adamianuri resursebis problema. aq ki gx­

vdeba rogorc subieqturi aseve obieqturi 

siZneleebi. kvalificiur da profesional­

ur kadrebis nakleboba kidev ufro  mwva­

vdeba  ekonomikis  sxva  sferos  aqtiuri  

mobilobiT, aseve dasaqmebulTa SromiTi 

uflebebis sakmaod sustad realizacia da 

Sedegobrivi efeqtis mizeruli doniT. am 

mdgomareobis gamosworeba Cvenis azriT 

SesaZloa moxdes rogorc uSualod kerZo 

seqtoris aqtiurobiT, aseve saxelmwifos 

institutebis mxridan investirebis mizan­

mimarTulobiT.

 saqarTvelos turistulma industriam 

aseve unda gadaxedos turistuli SeTava­

zebebis „menius“. dRes diversificirebuli, 

unikaluri da mravalferovani turistu­

li SeTavazebebis deficitia. Tanamedrove 

turists ki izidavs gansxvavebuli STabe­

Wdileba rogorc agro, gastro kulturu­

li Tu saTavgadasavlo mocemulobebi. am 

dros qveynis turistuli bazari ubralod 

mwirea, da roca miwodeba ver misdevs moTx­

ovnas, bazris am wesis Tanaxmad realizacia 

anu turistuli industriis warmateba arc 

Tu sasurveli xdeba; arada qveynis sainves­

ticio politika arc Tu umniSvnelod aq­

tiurobs da meti efeqti ki igvianebs. Cvenis 

azriT yuradReba unda iqnes gadatanili 

marketingze.

aq Sesabamisi donis da masStabis inve­

stireba unda moxdes. dRes ucxoeTSi (aSS, 

kanada, safrangeTi, italia da a.S.) Zalze 

seriozuli kapitalis investicireba xdeba 

qveynis turistul industriis influenser 

marketingSi. sayuradReboa is faqtic, rom 

dRes ganviTarebuli turistuli indust­

riis mqone TiTqmis yvela qveynaSi influ­

enseri kampania xorcieldeba „instagramze“ 

(80%), „feisbuqze“ (47%) da „iuTubze“ (37%).

saqarTveloSi turistuli industriis 

ganviTarebis mimarTulebis gzebis moZiebis 

procesi sakmod mdored mimdinareobs; ara­

da am kuTxiT movlenebis ganviTareba da 

TviT am sferoSi arsebuli realoba met 

niSnuls imsaxurebs. kerZod, saqarTvelos 

teqnologiur sivrceSi jer kidev 2019 wl­

idan moqmedebs saiti influencer.ge. metad 

sakmaod saintereso saxis momsaxurebiT: in­

fluenser strategia, influenser RonisZie­

ba da influenser konsultacia.

yovelive mianiSnebs kerZo seqtoris 

im aqtivobaze rasac is Tavisi biznes in­

teresebidan gamomdinare metis mondomebiT 

akeTebs qveynis turustuli industriis  

ganviTarebis  mimarTulebiT. aq Tu gxvdeba 

e.w. viwro interesebi, maSin saerTo-saxel­

mwifoebriv doneze sul sxva situacias 

vawydebiT. kerZod jer kidev srulad ar 

aris gacnobierebuli qyveynis ekonomikaSi 

turizmis industriis rolis mocemuloba, 

da Tu raime Sesafeseba an midgoma keTdeba, 
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maSin analizi umetes wilad Cvenis azriT 

zedapiruli aris. am mocemulobis arsebo­

bas ki ganapirobebs turizmis industriis 

socialur-ekonomikuri Sedegis Sefasebis, 

xerxebis da instrumentebis, uSualod kv­

levis meTodebis zedapirulad aRqma da 

gacnobiereba. am fats kidev ufro amwvavebs 

ekonomikaSi momsaxurebis sferos (seqto­

ris) gansakuTrebuloba da spercifika.

arsebobs kidev erTi Zalian saint­

ereso dilema: rogori Tanafardoba aris 

ekonomikis zrdis mocemulobasa da tur­

izmis industriis zrdis realobas Soris? 

ufro konkretulad, ki turizmis indust­

riis zrda da ganviaTreba sazogadoebrivi, 

anu qveynis ekonomikis zrdis mizezia Tu 

Sedegi?

aRniSnuli kiTxvebi ubralod martivi 

rangis kiTxvebi ar aris, miT ufro roca 

msoflioSi farTod gavrcelebulia da 

sakmaod aRiarebulia ori saxis sxvadasxva 

pozicia. kerZod, erTi poziciis mixedviT 

qveynis ekonomikuri winsvla da aRmavloba 

kanonzomierad da uciloblad iwvevs tur­

izmis industriis ganviTarebas; meore 

poziciis Tanaxmad, ki turizmis industriis 

daCqarebulma da stabilurma zrdam qvey­

nis ekonomikis zrdis provocireba moaxdi­

na, da rogorc ityvian Sedegic dado.

zogadad yovelive zemoT aRniSnuli 

mocemuloba saqarTvelos swavlul ekono­

mistTa Soris azrTasxvaobas da sxvadasxva 

poziciis dasabuTebis srul saxes. erTni 

amtkicebs, rom qveynisTvis prioritetuli 

unda iyos turizmis industriis yvelmx­

rivi xelSewyoba da mTavar prioritetad 

aRiareba, maSin meoreni piriqiT, srulad 

aRiareben saqarTvelos qveynis geostart­

ageuli mdebareobas da Sesabamisad uTu­

od aqcentireba unda gakeTdes satranzi­

to funqciis Sesrulebaze. arada qveynis 

ekonomikis ganviTarebis es ukanaskneli 

mimarTuleba dRiTi-dRe Zlierdeba. gavix­

senoT Tundac am uaxles periodSi saqarT­

velos CarTuloba enegetikuli resursebis 

(magaliTad, azerbaijani-evropa eleqtro­

energiis) tranzitSi.aq moyvanil pozici­

is mimarT Cveni damokidebuleba metwilad 

elastiuri da moqnili aris. kerZod adek­

vaturi pozicia mxolod maSin gveqneba 

rodesac kidev ufro CauRrmavdebiT ori 

qveynisTvis magistaraluri mimarTulebis 

yvela Suq-Crdilebs da Semdgomi sruli 

analizis Sedegad gveqneba adekvaturi 

pozicia.

amrigad, saqarTvelos ekonomikaSi tur­

izmis industriis adgilisa da rolis Sec­

noba da misi warmoCena martivi Tematika 

ar aris. marTalia, gaeros msoflio tur­

istuli organizaciis (UNWETO) pozicia 
saerTod turizmis industriis Taobaze 

sruliad naTelia, magram Cvenis azriT am 

kuTxiT uTuod saWiroa meti konkretulo­

ba. aq yuradReba unda gadatanili iqnes 

rogorc pirdapiri aseve arapirdapiri, in­

duqciuri Tu deduqciuri gziT saqarTve­

los ekonomikaze moqmedi da masze amsax­

veli faqtebis, movlenebis da monacemebis 

srulad da sistemurad gaanalizeba.

am poziciis srulad gacnobiereba 

erTi seriozuli nabiji aris turizmis se­

qtorSi dRes arsebuli mocemulobis war­

mosaCenad, da Semdeg ki turizmis indust­

riis sruliad axali realobis - mdgradi 

turizmis sazogadoebrivi da ekonomikuri 

movlenis sivrceSi SesaRwevad. es piroba 

Zalze sayuradReboa saqrTvelosTvis ro­

gorc ganviTarebadi qveynisTvis. swored am 

kuTxiT iyo warmoCenili gaeros msoflio 

turistuli organizaciis (UNWETO) pozi­
cia. swored am ukanasknel moTxovnas, ufro 

swored pozicias didi Rirebuleba aqvs 

Cveni qveynisaTvis. yovelive es saboloo 

jamSi erT calke aRebul qveyanaSi tur­

izmis mdgradobis realizaciis mocemulo­

bas xelSesaxebad da realobad aqcevs.

investiciebi da inovaciebi
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THE ROLE OF THE TOURISM INDUSTRY IN THE DEVELOPMENT
OF  THE ECONOMY OF GEORGIA

Bakrui Christosiashvili

Abstract

The successful development of tourism is closely related to the country as a whole, territorial entities, that is, 
as they say, with the socio-economic sustainability of its regions and finally the subjects of the economy and their 
further progress.

The importance of tourism is limited to the direct and indirect impact of tourism on the economy. Here you 
will find a very interesting fact: if the direct impact of tourism on the economy is certain It is reflected and taken 
into account within the current national accounts, and at this time the indirect impact of tourism on the economy, 
no matter how surprising it is, is not even analyzed, but the indirect impact of tourism on the economy is of great 
importance.
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